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The packaging is an essential element in a product that can affect the assessment of
the product. Packaging consists of several elements that can affect the usability of
the product packaging. The research aims to analyze the effect of packaging
elements on consumer perception of product packaging usability. This research uses
a quantitative method to determine the relationship between brand names, logos,
colors, packaging sizes and shapes, product information and descriptions, and
packaging materials on customer perceptions of product packaging usability. Using
39 items of questions and the convenience sampling method, the data are collected
from 100 samples. The data are analyzed using the Multiple Linear Regression Test,
and a T-test is used to test the hypothesis. The result shows that the brand name,
color, product information and description do not affect consumer perception of
product packaging usability. Meanwhile, the logo, size and shape of the packaging,
the packaging materials affect the consumer perception of the usability of product
packaging.
Keywords: Packaging elements (Brand name, Logo, Color, Packaging size and
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